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ABSTRACT The study investigates the viability of using Internet advertising, with a focus on social media, as a
promotion medium for a governmental agency. An evaluation of Richards Bay Industrial Development Zone
(RBIDZ)’s current advertising strategy was undertaken to determine if social media was a viable marketing option
for targeting industrial customers. Using survey research and based on a random sample of 100 respondents, the
study found that the most preferred medium for business leads were referrals from a network of colleagues and
friends, followed by internet search engines such as Google and Yahoo. Twitter and Facebook were found to be the
less frequently used mediums. The paper recommends strategies to improve brand awareness for RBIDZ. A conceptual
framework for targeting industrial customers is proposed.



